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Why Manufacturing Businesses Feel Fragile in a Downturn
And What Reveals About the Business

An Executive Brief for Manufacturing Owners

Why This Feels Harder Than It Should
Sales are down.
Forecasts are uncertain.

Decisions feel heavier.

For many $10-50m discrete manufacturers, the current environment doesn’t feel chaotic—but it
does feel fragile.

That feeling is not about confidence or leadership.
It's about the business being tested in a way it hasn’t been before.

Downturns don’t usually break manufacturing businesses.
They reveal how the business was designed to operate.

Fragility Isn’t Caused by the Downturn
Most manufacturing businesses don'’t feel fragile because demand softened.
They feel fragile because the business was built around an assumption:

o That volume would remain relatively steady.

During growth, this assumption stays invisible.
In a slowdown, it shows up everywhere:

o Capital feels heavier

e Space feels harder to justify

e Labor decisions feel riskier

e Cash feels tighter than expected

This isn’t failure.
It’s design assumptions being stress-tested.
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Why This Is Actually a “Good Problem”
Feeling fragility usually means the business grew meaningfully at some point.
That’s a good problem to have.

The risk isn’t experiencing a downturn.
The risk is reacting without understanding what the business can actually absorb.

Before making major decisions, clarity matters more than speed.

Two Things You Can Do This Week

These won'’t “solve” the problem.
They will give you better visibility—and better questions.

That’s the point.

1. Separate Fixed from Flexible — For Decisions, Not Accounting
Most owners believe they know their fixed and variable costs.
In practice, many costs:

e Look flexible but aren’t (at least not quickly)
o Flex with a delay
e Create second-order effects that don’t show up on a P&L

This week, try this exercise:
List your major cost categories and ask:
e Does this truly change with volume in the short term?
e Ordoes it only change after a decision is made?
e What assumptions does this cost rely on staying true?
Common surprises:
e Labor that feels variable but isn’t

e Equipment costs that magnify risk during slow periods
e Overhead that can’t be adjusted without structural change
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If this feels harder than expected, that’s normal.

Most fragility shows up between the categories—not inside them.

2. Ask Whether the Business Works in Its Slowest Reasonable Month
Many manufacturing businesses are designed to work well at average volume.
That’s fine—until volume isn’t average.
Ask yourself:

¢ What does a “slow but realistic’ month look like?

e Does the business still function without heroic effort?

o Where do decisions start to feel forced?
This is not about pessimism.
It's about understanding whether:

o Your cost structure assumes demand

e Your staffing model assumes stability

o Your capital decisions assume consistency

Resilient manufacturers don’t design for the best month.
They design so the business remains intact during slower ones.

What These Two Exercises Usually Reveal

For most owners, these exercises don’t produce answers.

They produce clarity about where the uncertainty actually lives.
That's valuable.

Because fragility isn’t eliminated by cutting costs or waiting out the market.
It's reduced by understanding how the business behaves under stress.

The Question That Matters Right Now
In this environment, the most important question isn’t:

e “How do we grow?”
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It's:
o “How do we make sure this business works across cycles?”

Answering that requires understanding capital, labor, and structure—not just reacting to demand.

What to Do Next
If this brief resonated, the next step isn’t dramatic action.
It's perspective.
We work with manufacturing owners to:
¢ Identify where fragility is coming from
e Clarify which constraints are structural versus temporary

¢ Redesign the business for resilience without sacrificing long-term potential

If you want a clearer view of how your business is positioned—and what flexibility actually exists—
we offer a no-cost, no-obligation conversation.

P Schedule a short call here: [https://calendly.com/jason-straightforward/30min]

Why This Brief Exists

This isn’t about fear.
It's about awareness.

The strongest manufacturing businesses aren’t the ones that react fastest in a downturn.

They’re the ones that understand their business well enough to respond deliberately.
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